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innovative Formen des Zusammenspiels
von internen und externen Experten

Prof. Dr. Marc Driiner
Minchen, 25. Oktober 2007
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Agenda

Web 2.0 + Communities: ... it’s all about interaction ...

Online Communities + Web Applikationen + Mash ups: Treiber und
Okosystem des Web2.0

Studienergebnisse der TU Berlin / Steinbeis Hochschule Berlin
Kundeninteraktion 2.0: Offline / Online Shift

Enterprise 2.0: ... den Markten zuhéren ...

Social Media Analyse
Web 2.0 goes Corporate: Information + Collaboration
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Okosystem des Web2.0
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Das ist Web 2.0!

Die University of Oregon hat 1971 bei der Neugestaltung ihres
Campus keine Wege gelegt, sondern tberall Rasen gesat. Erst nach
einiger Zeit wurden die sich bildenden Trampelpfade geteert.

tromms dO I‘ff'l'dl‘ﬁ ner Performance Marketing Day Prof. Dr. Marc Driiner — md@td-berlin.com - 4

INMOVATION + MARKETING CONSULTANTE




Communities — everywhere
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Die vier grof3ten Communities....
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Und der Verfolger.....

Deutschiand

myspace
aplace for frignds ..
Mein MySpace | Treffpunkt  Suchen Einladen  Mail Blog Favoriten Forum  Gruppem Events Schulen/Unis  Videos Musik |

ein Video suf der Start-/Videaseite? Hier Videa-URL elnrelchen
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s Tutariy MySpace TV MySpace 1M kennwort: [~
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Der Herausforderer....

login nup  kour

facebook »

Email: Already 2 Member? Login

Password:
Facebock is a social utility that connects

faCEbOOk you with the people around vou,
Everyone can use Facebook — W

Forgot Password?

upload photos or publish notes - get the latest news from your friends - post videos on your
profile « tag your friends - use privacy settings to control who sees your info - join a network

10 see people who live, study, or work around you

[z Find your friends » ar Search by name: m

More Search Gptions »

Facebook @ 2007 about  developers  jobs  advertisers polls  terms  privacy  help
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Der Herausforderer: Facebook.com das amerikanische Blueprint von Studi VZ

150. i —each ! 0 |
50.000 get registered — each day ¢ B :ﬂi-

Wichael Hoa I

Drenniz Janathan

> 50%,dver the age of 35 years -

*
*

. I 1
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B2B Facebook-Applikation: Joika

Profile edit Friends v Networks » Inbox v home  ac

facebook

4 Back tn Application Dirsctory
Search ~

JOIKA: Job Openings I Know About
3

applications  edt by 10K This application can be added ta

your Facebook account.

Photos
Graups +] Add Application

[ events Facebook
Matketplace friends. About this Application
B Last Framusic
n Users:
i B60 72 dally active users
Monds 12% of total
. The best way to find a job is still through networking. J0IKa, Job Openings T Know
L About, is a new Facebook application that helps friends tell each other about jobs, ~ C279011=S
Business, Classiied
Wthether you're looking For a job, trying ta fill a position, or you just want to get
yaur company's referral banus, use JOIKA to connect o your friends, colleagues, ;h‘s appgmim was not developed
and social acquaintances to share and view job postings. Ty (Pt
Add J0TKA to share your job openings or to browse your Friends' and other J0TKA
users' postings. About JOTKA
JOIKA relies on the principle that
s the best ay to find jobs is
Di Board
techasion Boar thraugh networking, Utiizng sacial
networks, JOIKA allows individuals
There are no discussions. Start the first topic. to Finel jobs Ehrough heir Frisnds,
collsagues, and sorial
acquaintances,
Reviews
Displaying & reviews. Sem Al Facebook is providing links to these
applications a5 & counesy, and rmskes no
reqanding the spplications
_ Shayan Nedaei (York University) wrote v any information related to ther. Any
at Fiziam questions regarding an application should
be directed 1o the develeper,
JOIKA racks! T faund the best job on J0IKA and the
person wha posted the job made a referral bonus off
me! Soan 1 will start posting jobss! Thanks J0IKA! Report Application
Message - Repant Black Application
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Beispiel fir Facebook Apps: Carpooling

Arrange for s ride.,
Ady 13, 3007 - Imgrine

Aard 15, 2007 « Progr ammeatsevets com

ride Laurehas,,
Aned 15, 3007 « Mashabie.om
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[
B et

Performance Marketing Day

Carpooling on Facebook

Share rides with friends and people you trust.

* Dine-tirmn B

+ Hurgular Commiatar,
* Share a Cab
» Track C02 Savings
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Facebook Travel Applications: Where have YOU traveled?

facebook

Search =

Applications  =dt
@) photss

8 croups

Everks

B Marketgiace

B3 ot Fm Music

) %Mo
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Inbox +

4 Back to Appleation Dienctory

w Cities 1've Visited
by Trigchvisor

Thie sppbuation can be sdded Lu
wour Facebook scoourk.

+] Add Application

Cabngries
1 by, Traved
firden) This appleation was nak developed
v o Al LM Ly Facebok.
Where have YOU traveled? | * ™=
Tristubrsor is Ue Largest ravel
community in the workd, sttracting
i Creat vl share with ypour th
frvereds and help them plan ther trs. monly.
Breuaght b you by Teiptchsor, the Lngest anline trawel aver Tiplvsor, o
traeler hotels, :
185,500,000 b sveters have plarmed trigs on Triotudvisor s rreek! rica frim odlire: s, v
resenes and opiions, coving
ST peT—p— 250,000+ ks and attractions.
A o huarves Wwes opkions For adding pirs bo pour meps You sy ok ug oy This Facabook sppbestion was
ch bane aberoe thee map; check off et of peguiar
CRies to the right i3 of the map; or zoom in on the map and then ik an srea Jasen Hanusha, Banry Rervain, Tony

nsar e ity you wish Lo add.

Performance Marketing Day

Seefo, and Dima Thach
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Facebook Travel Applications: Trip Match

Profile edit Friends v Networks v Inbox v

facebook

4 Browse More Applications
Search v

Trip Match

Applications  =dit by TripWiser.com

Phatos z
2 Groups Search For Trip Ideas
Everts Enter Destination or Theme

Marketplace
B3 Lastfm Music
M st

* more

Adjust the sliders to tell us
what you like more:

Budget:

luzury
Pace:

|

relaxing
Outdoor:

|

B city attractions
Family:

|

whoever

Trip Match makes brip planing a whole lot easier, With TripMatch, you can:

1, Find a reat trip bissed on your travel preferences e.. Adverture, Hature

2. Custorize your trip From Airfare to Zebra rides; get your Friends to participate
3. Enjay your trip and share your stary with many Frisnds

Portions of content copyright @ 2007 Wcities

Discussion Board
Displaying  discussion topics. Start New Topic | See Al

Trip Match Launch
1 post by 1 person, Updated on Sep 26, 2007 at %14 AM,
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Performance Marketing Day

This application can be added to
your Fatebook accournt.

+1 Add Applica

About this Application

Users:
13 daily active users
5% of total

Categories
Utility, Travel

This application was not developed
by Facebook,

Facebook i providing lnks to these
applications 45  cotesy, and makes no
reprasentations regarding the spplications
or any infomation relted to them, Any

questions regarding an application should
be directed to the develaper,

Report Application
Block Application
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Beispiel fir Facebook Apps: Instant Messaging

alpha

mosoto

Share. Chat, Discover.

@ Share files
@ Chat with friends

@ Discover music

@ Meet new people

Want to learn more?

Join the "Mosoto Premiere”
community on Facebook
“click to watch mosoto in action”

EVE 2

What Is Mosoto? Past Ta:
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trommsdorff+driiner

B2B Facebook-Applikation: Zoho

Networks v Inbox v

it Friends v

facebook

4 Biack to Application Directory

Search

home

f Zoho Online Office

Share |+

Applications  edit by Zoho
18 s m‘{‘ ] Online Office Suite
[ Events Work. Online

Marketplace
B3 Last.fm Music
" 2 Me

Moads

v more

Access your Zoho documents in Facebook

b

Have all your offics files - documents, spreadshests, presentations - online for
free. ficcss them From inside Facebaok (aksa From anywhers), Sharsfcallaborate
sasily and instantly with your network of Friends, o mors staring of your office
filez in your camputer & emailing them ta your Friends to-and-fra.

Discussion Board
Displaying 2 discussion kopics. Start Mew Topic | Ses Al
2Zoho FB doesn't work

& posts by 3 people. Lipdated an Oct 10, 2007 at 2148 P

Your suggestions on the "Zoho - Online Dffice’ app
4 pasts by 4 people., Lpdated on Sep 13, 2007 at 11:00 AV,

Performance Marketing Day

This application can be added ko
your Facabook account.

+1 Add Application

About this Application

Users:
59 daly active users
2% o total

Cateqories
Business, Education

This application was not developed
by Facebook,

About Zoho

Zoho is creating the most
comprehensive suite of affordable,
anline productivity toals For today's
knowledae workers. Nearly 120
developers work on the Zoho suite,
aften implementing new Features
just days after customers request
them and responding ko customer
queries within mindtes of their
posting. To date, Zoho has
launched 15 different applications
and more are in the works. For
more information on Zoho, please
wiskt vy zoho.com,
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Facebook ist offen fir Alle —und wird so zu dem grof3ten
Marktplatz der Welt.
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Ausgangslage: Die Angst vor Wettbewerbern veranlasst
Community-Betreiber, bewéhrte Verteidigungsstrategien zu nutzen.
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In der Zukunft wird es immer mehr darum gehen, die eigene Burg zu

offnen
facebook

.Die meisten US-amerikanischen
Wasserburg Startups*

mit Briicke
(API genannt)

Plattform

,Das gesamte deutsche Web2.0"

Wasserburg
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Facebook ist gekauft... jedenfalls 1,6% davon ... fiir 240 Mio. US$ ... von
Microsoft ... macht 15 Milliarden Marktkapitalisierung ... wow!

& More than 4,000 applications ...The company says it now has more than 42 million members
and will exceed 60 million members by the end of the year.

® “Once a social operating system takes over a country it’s like it becomes the
native language of that country,” said Lee Lorenzen, a venture capitalist who is bullish
on Facebook and notes that Google’s Orkut dominates Brazil, Friendster dominates the
Philippines and Facebook is becoming the dominant forum in the United States, Canada and
Western Europe.

® Facebook boosters say that social networking represents the future of online activity.
Advertisers are attracted to these properties because they offer an opportunity to aim ads to
particular users interested in their product or service.

@ ..“Facebook is based on who you really are and who your friends really are.
That is who marketers really want to reach, not the fantasy you that lives on
MySpace and uses a photo of a model,”
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Mashups: ProgrammableWeb

Programmablewsn Have you seen the tag clouds s big... [

Mashups Markets How-To Contests ~ Members
Overview Mashup Directory Most Popular Mashups New Mashups by Date Mashup Matrix Mashup Tag Cloud Random Mashup

ProgrammableWeb: Mashup Matrix

» The ProgrammableWeb Mashup Matrix (beta) lets you visualize the web mashup ecosystem. Hover over any cell to find
mashups built by combing APls on two axes. Click and drag to move around the matrix. Use the slider to zoom in and out.
Click on the name of a mashup to see the details including screenshot, rating, and more. Enjoy.

Programmablewe o 127 ] ] 5] 151]152] 53] 15¢] 155156 57 153 159] 160 161 [ 162 163 164 165 e 167 | tes 160 170 171 72 173[17e][ 1 Spomsored By

o8 Dominiansiice VOICE;

098 Dropeash MASHUPS

100 durlus

101 EarthTools 1

102 EasyUtil HOWE

103 chay BBRE 1[2]2 1

104 Echosign shiy - eobpanee” I Blass)

e NS

1106 eCourier ©Bay Motors | DEVELOPER

107 EditGrid «wBay Google Mashup |

18 Emeilvalidator| Intarnet Bargain Center |

109 Employesse ®Bay Real Estate J

110 Engagd mapBid |

11 Entrer oy

— - eTe
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Web2.0 World — nicht sehr transparent
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the cloud gt

Renkoo
Anatea cafepress: & standpoint
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Sl oo e e KRt P 0 oy CTEEES  Ucueremee|  mETEER pOFFICE
& AllPears 8 pempens m biSSBeat ses- MY VSocial [soucic] wink
riga rdcast @G ORIY B < xS = ooonecTa
= =L
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...und spielen Sie Karten!! - Web2.0 Card Game

.K Facebook cor
Stugenten Community
o
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Agenda

Web 2.0 + Communities: ... it’s all about interaction ...

Online Communities + Web Applikationen + Mash ups: Treiber und
Okosystem des Web2.0

Studienergebnisse der TU Berlin / Steinbeis Hochschule Berlin
Kundeninteraktion 2.0: Offline / Online Shift

Enterprise 2.0: ... den Konsumenten zuhdren ...

Social Media Analyse
Web 2.0 goes Corporate: Information + Collaboration
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Community Studie der TU Berlin / Steinbeis University: 50,000 Interviews

Community-specific and
argetgroup-specific Results

..and linked the questionnaire to
their community (>40k responds).

Umfrage TU-Berlin
Eure Meinung zum
Thema Internet
Communitys ist
gefragt,.. mehr

e I e e

miblos.te | elpeess €

DIEZLZEI™ =

-
1
kick"' s ;
D Loudbloy | 259 ittt -~ Y &
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Vorurteil: Konsumenten verbringen mehr Zeit vor dem TV als im Internet

Internet ‘

Zeitschriften 5

Zeitungen |

Radio ﬁ
v -

’ 30— 39 Jahre ‘ ’ 50 — 59 Jahre ‘ ’70 Jahre und

’ bis 19 Jahre "
alter
’ 20-29 Jahre‘ ’ 40-49 Jahre‘ ’ 60 - 69 Jahre‘ ’ Durchschnitt ‘
Individual Media Consumption in %, Source: TU study
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Vorurteil: Onliner haben weniger “richtige” Freunde

Offliner Onliner
»normale Menschen* »noch normalere Menschen*

grof3
> 16 Pers. 2714%

groRy
AEEEEEEE—— > 16 Pers.
Freunde 56,5%
(soziales / .
Netzwerk im mittel /
richtigen Leben) 10 to 16 Pers /

Freunde
(soziales
Netzwerk im

klein
richtigen Leben)

0 to 9 Pers.

Source: t+d-/ TU Berlin Survey 2006, online representative, n = 1000
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Vorurteil: Online ist todlich fur “richtige” Kommunikation

2%
5%

LSteigerung der online Kommunikation“

@ ﬁﬁff#ﬁ,;;,
»wie hat sich ihr

Kommunikationsverhalten 52%
verandert, seit Sie

Mitglied der Community

Sind?“

L A
~Steigerung der Offline-Kommunikation*

Source: t+d- / TU Berlin-study 2006, online representative, n = 1000 * people with medium to large virtual networks
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Agenda
*
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Brand Communities: “sowohl als auch...”

Unternehmen Es kann zu Frust
mussen sich fuhren, wenn die
auch Kritik Vorschlage der

Konsumenten vom
Unternehmen nicht
umgesetzt werden.

gefallen lassen.

Ich glaube nicht, dass
Kritik in solchen
Communities

Der Einfluss der
Kunden auf die

Produkte
wachst ernsthaft
erwunscht ist.
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Wohin geht die Community-Reise?

Bin bereits Mitglied

-
\

Freundesnetzwerk |
Computer & Internet |
Musik |

Foren und Diskussionsgruppen
Gaming |

24N 10|
24 O |
Chat & Kennen Lernen 10 |
[ ETTEE
S0 10 I

Automobile
Foto |
Tips & Tests 4 14

Sport ] 9
regionales Netzwerk AIIEL
Vermittlung von Jobs, Auftragen und Projekten 4 11

Karrierenetzwerk ] 8
Handel & Tausch AI:“
Recht & Politik [N

Gesundheit 4

Nachrichten [ZIEEER
Backen & Kochen  |E1INAN

Mitgliedschaft

geplant

42%
38%
42%
51%
99%
236%
103%
147%
297%
130%
126%
254%
144%
187%
211%

Kurz- und
mittelfristiges
Wachstums-
potenzial
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Warum hat YouTube Google Video geschlagen oder: Warum musste
Google YouTube kaufen?

Goggle (11 Tube,

tI‘OmdeO!‘ff'l'dI‘tl]'lEl‘ Performance Marketing Day

Prof. Dr. Marc Driiner — md@td-berlin.com - 33
INMOVATION + MARKETING CONSULTANTS

Game Mechanics steigern die Partizipation und erh6hen sie Bindung der
Mitglieder

Source: Amy Jo Kim

tI‘OmdeO!‘ff'l'dI‘tl]'lEl‘ Performance Marketing Day
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Myspace als Beispiel

S TIT—

MRS Q o) e

Friens Request

tiog Comment

|

|

= | e mesmaae ‘
= | Event 1nvite \
]

Ay Settings

- 271372008 9:08 P
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YouTube hatte Erfolg, weil es die Game Mechanics integriert hat!

Star Trek Cribs - The Director's Cut

[
QQ 0002 /0100 @) ool size: (] i

Rila 0 == Save to Favaorites
wr i i Ty Add to Groups

3173 rati
e B4 Bhare This Video

omments: 136

Favorited: 503 times

rate this video. ¥ Flag as inappropriate lonors: B show
Ngks to opoy,
thidygjdeo ™
Recent Comments (136 total Fostanew comment
m

princessjee (1 hour ago)
Live Long nd prosperl!

Creply to this)
trommsdo I‘ff'l'dl‘ﬁ ner Performance Marketing Day Prof. Dr. Marc Driiner — md@td-berlin.com - 36

INMOVATION + MARKETING CONSULTANTE




»Wie Wichtig sind Ihnen folgende Elemente einer Community und wie sind
diese derzeit erfullt?” - Game Mechanics

7
100% A
change
d
L 103
=
=5
=
«Q
~
o
~—
0,
100 /o)
Erfallungsgrad e
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Agenda

Web 2.0 + Communities: ... it’s all about interaction ...

Kundeninteraktion 2.0: Offline / Online Shift
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Zunehmende Medien-Fragmentierung fuhrt zu einer kontinuierli
Schrumpfung der TV-Reichweite

Anzahl der benétigten TV-Kanéale, um 80% der Bevdlkerung zu erreichen

chen

1965 006 B 5 3 Kanale

2004 117 Kanéle
2010 S 227 Kanale
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Long Tail — ,Nische ist der neue Mainstream*

The Marketplace

(e[ ErnAHRUNGSSTUDIO

@
E -
= diabetes-world.net
'ﬁ The Tor tur Diabetes-Welt
=
@ ) = -
o Osnswf" ¢ LIBASE.DENOIIZCHIZIN
m 3 43 ooy o el - Dar Trafpaunkt (i Ll Batroflendi
& allergen- Lactose- Gluten-
G frei frei
Variety
Body Long Tail
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Marketing + Media Herausforderung , Attention Management*:

Power law of participation

Click
Read
Favorite

Tag
Subscribe

Forward
Comment

Share
Network

13sn 18p |yezuy

Refactor

Collaborate

Moderate |ead

Zeit
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Community Aktivitaten (Informationen in Zusamme
Community ...)

nhang mit der

... leseich ... erzahleich ... schreibe ... leiteich
kommentiere meinen ich online an

ich Freunden meine
offline Freunde

weiter

... verseheich
mit
Schlagworten

... speichere
ich
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Offline/ Online Shift: Forschungsprojekt der TU Berlin und der Steinbeis
Hochschule Berlin

Klassische Kennzahlen (Auswahl)

. Gross Rating Point (GRP)
Tausenderpreis

Tausend-Kontakte-Preis (TKP)
Direkte + indirekte Kontakte

Tausend-Zielpersonen-Preis

...auf der Suche nach
einer gemeinsamen
Wahrung fur die
integrierte
Kommunikationswirkung

Nettoreichweite

New Media Kennzahlen (Auswahl)

nnnnnnnnnnnnnnnnnnnnnnnnnnnnn
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Agenda

Web 2.0 + Communities: ... it’s all about interaction ...

Online Communities + Web Applikationen + Mash ups: Treiber und
Okosystem des Web2.0

Studienergebnisse der TU Berlin / Steinbeis Hochschule Berlin
Kundeninteraktion 2.0: Offline / Online Shift

Enterprise 2.0: ... den Konsumenten zuhéren ...

Social Media Analyse
Web 2.0 goes Corporate: Information + Collaboration
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Information Dissemination: Der neue Informations-Verbreitungszyklus

Commoditization

Lokale-, Regiona
Nachrichtel

Regulatory
Sites
Top Blogs
Corporate
Sites

private Blogs
von private Blogs Special
von interests Sites

Joe Angestellten ]
Bloggers” Journalisten

Experten Partizipation- und

B Diskussionsforen

logs ]
——) == == Das Internet Komprimiert den Informationszyklus = =

Performance Marketing Day

....... or — md@td-berlin.com - 45
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Associatied Pross— ()
Busmess Wire

Historic Point of Investor Visibility

....... or — md@td-berlin.com - 46
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Information Tracking: Erste Anbieter unterstiitzen
Unternehmen bei diesen Herausforderungen

Tailrank

L2 Technorati’

Wiha's cavien what. Right now.

Audi vs. BMW bei Technorati:
Audi wird in Weblogs nur etwa halb so haufig erwéhnt wie BMW

2200
2000+
1800
1600+
1400+
1200 g -
1100 12004
oo |
it 10004
it 500 1
T0O-
o] 600
500
a0 400
300
200 200
100
3 v v | ! 0-r T T T T T
Hora N1y, et Pec 2y W13 bl Mow 2 Mow 19 Dec 7 Dec 25 Jan 12 Jan 30
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Opinmind: a net sentiment index
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Merdcedes Tags bei del.icio.us

advertising amg audi auto autoblog
automobile automotive benz . biodiesel blog bmw
brands cars design
diesel diy 1 ferrari flash ford foreign
formulal forum
inspiration interactive
mclaren IT1€ rced €S mercedes-benz
mMp3 music News pagode parts porsche
racing repair
styling tuning used
w123 w124 websites
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BMW Tags bei del.icio.us

accessories accumulator .- ad

advertising air airheads alarms
art audi audio aUto autoblog automobile
automoti bikes bimmer

e
bluetooth BmW cars

cool cooper

coupe . dakar designdiy e30e34e36e39e46
f650
forum gearhead gs howto
imported ipod m3m5
mé mini moto
motorcycle motorrad
parts reference repair
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lexus Tags bei del.icio.us

450h acura ... audi audio @ULO automobile automotive
bluetooth bmw cadillac carcare Ca rS chrysler
comments detroit dodge es
ford forum .. funny gallery ... 85 honda
humor hybrid infiniti ipod is-f

is350 lexus ls

navigation NeWSs nissan

parking parts reviews
self
thoughts toyota video
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Audi Tags bei del.icio.us

article

a d] . audio aUdiWOI’I.CIb auto autoBloo automobile
automotive bentley ., DlOg mw

car «..COM

e design detail engine
forums fourtitude

germancarblog htm html ttp idimport index
ipod lamborghini

msgs navigation net NEWS
parts performance photos php phtml porsche

products q7 quattro 8 review s4
search

tech tt tuning uk video ... volkswagen YW
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Brand Analysis social software based:

Navigation Design Video Tuning
b ) Buw (P evw (P evw ) Buw
iy S O Mercedes Q Mercedes Q Mercedes Q Mercedes
e O Lexus O Lexus 0 Lexus Q Lexus
(P Auwi (P Audi (P Audi (P Auwi
= H H H
@ Lexus und 1 @ Mercedes am : @ Lexus sehr 1 ® Mercedes am
Audi am i deutlichsten direkt i deutlich mit Video § deutlichsten mit
== deutlichsten i  mit Design i in Verbindung i Tuning getaggt
i S mit Navigation  getaggt i gebracht i & Audi ebenfalls
= = getaggt feBMWuUnd Audi  {eBMWundAudi i deutlich
@ Wenig i immer noch i ebenfalls mit i ausgepragt
audi 7 gemeinsame i deutlich i Video getaggt i & BMW kaum mit
S Navigation i ausgepragt i e DieVerbindung i  Tuning direkt
= Tags bei BMW g | exus und Design i  Mercedes und i verbunden
S SR & Mercedes wenig verbunden Video kaum ® Lexus nicht mit
nicht mit i ausgepragt Tuning getaggt
Navigation . .
getaggt
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Agenda

Web 2.0 + Communities: ... it’s all about interaction ...

Online Communities + Web Applikationen + Mash ups: Treiber und
Okosystem des Web2.0

Studienergebnisse der TU Berlin / Steinbeis Hochschule Berlin
Kundeninteraktion 2.0: Offline / Online Shift

Enterprise 2.0: ... den Konsumenten zuhoren ...

Social Media Analyse
Web 2.0 goes Corporate: Information + Collaboration
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Prof. Dr. Marc Driiner
Rosenstrale 18, 10178 Berlin
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> tdsoLuTioNS
Was ist Enterprise2.0? ' >

- —
Unternehmen kdnnen es sich heute nicht mehr leisten ...

... NICHT zuzuhdren, tUber was und wie sich - bestehende und potenzielle - Kunden
Uber sie und ihre Wettbewerber in Blogs, Foren, Communities etc.  austauschen

NICHT informiert zu sein, was Wettbewerber im Web2.0 unternehmen

... NICHT zu wissen, wie unternehmensrelevante Themen — auch aus anderen
Industrien — in welcher Weise im Web2.0 diskutiert werden.

trommsdorff + driiner hat mit der td.solutions eine Applikation (bestehend aus 5
Modulen) entwickelt, die Unternehmen beféahigt das Netz als Informationsquelle
fur sich nutzbar zu machen (Information) und diese Informationen effizient in den
Marketing- und Innovationsprozess einflieRen zu lassen (Collaboration).

& /

- ~

. " Prof. Dr. Marc Driiner
trommsdorff+driiner . Seite 57
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. _ . _ N tdsoLuTIONS
td.solutions: eine Enterprise2.0 Suite ' ‘

Information - , World Outside* Collaboration —,,Company Inside*

advertising bookmarks collabora
commercial G@EaERIINIties

compan s

consumer €
environment

informat=an

. FOREN
1ptv map pAEN

movies mp3 .
public share “oreT I. stal

trends TV Web2.0 web:!

- .
L. - Prof. Dr. Marc Driiner
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. twdsoLuTioNs

AL td.pulse
Clippings aus dem Internet
Leistungsversprechen:
glk
g td.solutions suite 1. Zeit ,kaufen*“
=

Anzahl Informationen

td.pulse realisiert den Trade-Off zwischen
Information Underload und Overload

2. Neue Informations-
quellen ,kaufen*

3. Effizienz ,kaufen“

= Das Netz wird
»-abonnierbar“ und
.Clippbar®

= td.pulse aggregiert das
Web in vollstéandig
personalisierbaren Reports
aus allen Quellen des
Internets

trommsdorff+driiner
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Prof. Dr. Marc Driiner
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T
N

/»~— Webtracking Tools: , Socialrithm*

Relevanz

a

Phase 1 | Phase 2 |

. twdsoLuTions

Phase 3 |

Artificial Intelligenc

[¢]

-

»
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Zeit
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(’_[_W_] td.pulse

| .‘ Clippings aus dem Internet

> tdsoLuTIONS

A, bl

h metwark

-

Internet-Clippings

Anzahl Informationen

Socialrithm

Relevanz

Phase 3 !
Socialrithm

Phase 1 | Phase 2 !

social igg#genc

Artificial Intelligencs

Zeit

J

@

trommsdorff+driiner

Prof. Dr. Marc Driiner
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Etd.share
~— Corporate Social Bookmaking

> tdsoLuTIONS

-

Das td.share ist ein social
Bookmarkingtool, welches
unternehmens-spezifisch
aufgesetzt wird, um den
Informationsaustausch
innerhalb bestehender und
neu zu etablierender
Teams dezentral und
virtuell voranzutreiben,
quasi durch...

~Schweigendes
miteinander Reden”

J

@

trommsdorff+driiner

Prof. Dr. Marc Driiner
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td.network tdsoLuTIONS
O | . T
Community Building Tool

y - 7 3 ; = td.network ist eine
e : e networking Plattform, die
. M e das Unternehmen dabei
unterstitzt, reale und
virtuelle Projektteams
effizient zu etablieren und
Zu unterstutzen,
crossfunktional und
abteilungsubergreifend

g

& [
1 -
i

cass. COMMUNIEY, sonpents

= Bestehende Intranet- /
Projektmanagement-
software unterstlitzt diese
Aufgaben nur

ungeniigend.
Prof. Dr. Marc Driiner
trommsdorffr drliner sete 2
mtd,pump tdsoLuTioNS
- Internetbasierte Delphi-Analyse

: il = Die td.pump ermdglicht
T ——— zeit- und ortsunab-hangige
e . .
v Diskussionen und
— - Bewertungen von
S - e DG relevanten Themen

ST = Der Entscheidungs-
T I ' R findungsprozess von
= = Abteilungen und / oder
Teams wird extrem
beschleunigt

= Zeit-und
ortsunabhéngige,
internetbasierte Delphi-
Analyse

Prof. Dr. Marc Driiner
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td.wiki

Dokumentation relevanter Informationen

trommsdorff+driiner

INWOVATION + MAREETING CONSULTANTS

tdsoLuTiOoNS

Das td.wiki bietet die
Mdoglichkeit, die in der
Suite und weitere im
Unternehmen vorhandene
Informationen zu
dokumentieren und
bearbeitbar zu machen.

td.wiki verfuigt tber
marktiibliche Editions- und
Nutzungsmdglichkeiten
von Wikis.

Prof. Dr. Marc Driiner
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..schauen Sie ab...Copy & Paste ist OK! ProgrammableWeb

‘Sign up/Sign In Add a Link M Subscribe K Custom Search > Advertise on PW Contact Us Press About FAQ
Progra mmablewen wave you seen the tag cloud? s bic... [
Markets | | How-To | Contests | Members
Most Popular Mashups  New Mashups by Dat= | Mashup Matrix | Mashup T d  Random Mashup
ProgrammableWeb: Mashup Matrix
~ The ProgrammableWeb Mashup Matrix (beta) lets you visualize the web mashup ecosystem. Hover aver any cell to find
mashups built by combing APIs on twa axes. Click and drag to move around the matrix. Use the slider to zoom in and out.
Click on the name of a mashup to see the details including screenshot, rating, and more. Enjoy.
et 787 78] 7 ] v s e[ o [z v
08 DominionsDice
GCE] Dropeash
100 durlus
101 EurthTools 1
102 EasyUtil
103 chay o] 1]z2]2 2
= e eBay + GoogleMaps | Cinse)
105 ccommSlals Click here to view all 28 mashups
106 <Courier L rr—
107 EdilGrid eBay Google Mashup
108 EmailValidator Intornet Bargain Centar
108 Employease wBay Real Estate
10 Engogd mapBid
111 Entcez
112 Esendex
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..héren Sie lhren Markten zu und gehen Sie intelligent\\ tdsoLuTions -
mit dem Gelernten um ... |

Information - , World Outside* Collaboration —,,Company Inside*

advertising bookmarks collabora
commercial

consumer € \ ( : S :
environment

tdishare

movies mp3 .
public share “ororeT I. sta

trends TV Webzo web:!

e -
Prof. Dr. Marc Driiner
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und spielen Sie Karten ... vielen Dank fur Ihre Interesse!

Prof. Dr. Marc Drluner

marc.druener@td-berlin.com

‘r.com
~ Community

gints - Caliection -
echange - Feedpack - [T

rsonalisation
oA ™ 00 |
A [ 100% |
V. Rang &2 (o) [_ai% ]
G
o FiESomce miemannn: Ran e
Facts. Launch.
oo Bupeus ooug Slogosphene 12000 (Aetices].
Wwod Il 1w EuebonE
. - wod ewnolaar] e
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